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Upon searching and reading on three visual arguments about classroom equality, product advertisement, and racism, I have chosen the product advertisement strategy of Nike. It is among the best in the sportswear industry (Flynn, 2015). The basic argument is “Just do it” the visual position I am examining involves: a child urinating on the side of a wall, then the marketing slogan just do it placed artistically on the wall side. On the ground, is a puppy staring passionately at the boy while urinating, and the overall environment looks a mess. The white color on the wall looks faded, probably due to the boy’s frequent urinating. With regard to Nike’s brand, seemingly, the text does not refer to this event. The slogan contains more meaning than what is visible, but it passes specific metaphoric information that the wordings stand for (No & Nike, 1995).
I think what seems to be the purpose of this argument is to inspire individuals to be spontaneous and go after whatever they desire. In this case, the boy should have used the washroom but presumably could not find a place to rescue himself. Therefore, as he was searching for a bathroom, the text on the wall motivated him to Just do it there. This way, Nike wants its firm and consumers to be spontaneous individuals who rise to the occasion and strive to achieve whatever they desire in their lifestyle. This visual argument works to display this message to the audience.





All people who are familiar with the Nike organization and those who are impacted by the image are the target audience. The advertising is based on a straightforward concept: public urinating. Because everyone goes to the bathroom, the potential market is vast. It would be impossible to find someone who could not relate to the message's core ideas. However, there is a deeper meaning, and the pictured text is a company's brand image. Only people familiar with Nike and its goods would be able to fully comprehend this message and the ideals connected with this business.
This visual advertisement approach is a strong tool that Nike will use to penetrate into their target segments as all people can identify with the image. It is a comical model that covers many words for explaining what Nikes stands for in a nutshell to new customers. The wording and the Nike swoosh explain what the picture stands for, and without them, the meaning of the image would totally be different. The slogan means a spontaneous action, while the swoosh means victory.
The counterargument about Nike’s visual is that shallow and narrow-minded individuals view the picture of a boy urinating on a wall as unethical and promoting indiscipline and environmental pollution. In addition, I think applying the slogan to different life scenarios may result in wrong decision-making due to the spontaneous nature it is premised. Nike expects its customers to make instant decisions without first assessing the suitability of their products to their needs, and this should not be the case.
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